Associated
British Foods

g 3
‘%aS‘af . plc

Pre-Conference Workshop -
Responsible Sourcing

Responsible
Sourcing: What

and Why?

Peter Cottiss

ABF Global Category Leader:
Food Chemicals & Ingredients

http://www.twinings.co.uk/about-

twinings/corporate-social-
responsibility/working-with-save-the-

children-in-china-and-myanma



mailto:Peter.cottiss@abfoods.com
http://www.twinings.co.uk/about-twinings/corporate-social-responsibility/working-with-save-the-children-in-china-and-myanma
http://www.twinings.co.uk/about-twinings/corporate-social-responsibility/working-with-save-the-children-in-china-and-myanma
http://www.twinings.co.uk/about-twinings/corporate-social-responsibility/working-with-save-the-children-in-china-and-myanma
http://www.twinings.co.uk/about-twinings/corporate-social-responsibility/working-with-save-the-children-in-china-and-myanma
http://www.twinings.co.uk/about-twinings/corporate-social-responsibility/working-with-save-the-children-in-china-and-myanma
http://www.twinings.co.uk/about-twinings/corporate-social-responsibility/working-with-save-the-children-in-china-and-myanma
http://www.twinings.co.uk/about-twinings/corporate-social-responsibility/working-with-save-the-children-in-china-and-myanma
http://www.twinings.co.uk/about-twinings/corporate-social-responsibility/working-with-save-the-children-in-china-and-myanma
http://www.twinings.co.uk/about-twinings/corporate-social-responsibility/working-with-save-the-children-in-china-and-myanma
http://www.twinings.co.uk/about-twinings/corporate-social-responsibility/working-with-save-the-children-in-china-and-myanma
http://www.twinings.co.uk/about-twinings/corporate-social-responsibility/working-with-save-the-children-in-china-and-myanma
http://www.twinings.co.uk/about-twinings/corporate-social-responsibility/working-with-save-the-children-in-china-and-myanma
http://www.twinings.co.uk/about-twinings/corporate-social-responsibility/working-with-save-the-children-in-china-and-myanma
http://www.twinings.co.uk/about-twinings/corporate-social-responsibility/working-with-save-the-children-in-china-and-myanma
http://www.twinings.co.uk/about-twinings/corporate-social-responsibility/working-with-save-the-children-in-china-and-myanma
http://www.twinings.co.uk/about-twinings/corporate-social-responsibility/working-with-save-the-children-in-china-and-myanma
http://www.twinings.co.uk/about-twinings/corporate-social-responsibility/working-with-save-the-children-in-china-and-myanma
http://www.twinings.co.uk/about-twinings/corporate-social-responsibility/working-with-save-the-children-in-china-and-myanma
http://www.twinings.co.uk/about-twinings/corporate-social-responsibility/working-with-save-the-children-in-china-and-myanma
http://www.twinings.co.uk/about-twinings/corporate-social-responsibility/working-with-save-the-children-in-china-and-myanma
http://www.twinings.co.uk/about-twinings/corporate-social-responsibility/working-with-save-the-children-in-china-and-myanma
http://www.twinings.co.uk/about-twinings/corporate-social-responsibility/working-with-save-the-children-in-china-and-myanma
http://www.twinings.co.uk/about-twinings/corporate-social-responsibility/working-with-save-the-children-in-china-and-myanma

Responsible Sourcing

To cover today

m Overview of ABF ‘
m The Big Picture: A Brief History ...
m So..What motivates businesses?
m What Next?

m Appendix: CSR in ABF
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ABF: A Global presence

Associated British Foods is a diversified international food, ingredients and retail group
with sales of £13bn in over 100 countries , employing 113,000 people in 47 nations

m Listed on the London Stock Exchange, the
controlling interest is held by the Weston
family

m Devolved organisation with a small central
team

m Delivering quality products and services that
are central to people’s lives.
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ABF: Group at a glance

Grocery

Agriculture

Ingredients

Hot beverages, sugar and sweeteners, meat,
vegetable oils, bread, baked goods and cereals,
herbs and spices, and world foods

A leading multinational in the expanding
international markets for sugar and sugar-
derived co-products, with operations in the UK,
Spain, Southern Africa and China

Supplies products and services to farmers, feed and
food manufacturers, processors and retailers,
employing over 2,000 people, with distribution
across 65 countries

Yeast and bakery ingredients supplying plant and
artisanal bakers, food service and wholesales
channels, as well as high-value ingredients for food
and non-food applications, operating worldwide

Primark, a major retail group offering customers
quality, up-to-the-minute fashion at value-for-
money prices, with over 275 stores in Europe,

opening 2015 in USA

Group revenue 2013/14: £12.9bn

Adjusted operating profit:  £1.16bn*

* before amortisation of non-operating intangibles, and profits less
losses on disposal of non-current assets

100 "Top 10" Global Food & Beverage
20 Companies

Annual
Income
Sbn
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Some Leading Global Brands
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ABF Approach to Corporate Responsibility

X T '
Chief Executive's introduction “...I believe that our principal value to society lies

in what we do every day: providing people with
access to good quality, affordable food and
clothing.

We have a modern and efficient supply chain and

are constantly improving...reducing waste and
making more from less.

Of course, we must do this for generation after

. e . T . generation so our actions will be sustainable”
Associated British Foods is both diversified and decentralised. We are

successful because we trust the people who run our businesses. Close to their
markets, they use their knowledge, skills and judgement to serve their
customers and so our businesses thrive.

* At ABF, the Centre engages enthusiastically, but doesn’t dictate

* We choose not to impose a single CR approach across the many varied businesses

* But, to ensure the same high standards, we have core ethical business policies
which are regularly reviewed and strictly enforced







The Big Picture: A Historical Context

“Responsible”, or “Sustainable” Sourcing cannot stand alone: it must be seen as part of a
wider business strategy, and indeed, within the context of global economic and social
developments

m 1950s - 70s: Emerging concepts of Corporate Social Stewardship

m Protest Movements, primary environmental concerns: Rachel Carson “Silent Spring”;
Paul & Anne Ehrlich “the Population Bomb” etc

m 1970s-80s: International & Corporate Social Responsiveness

m 1972 UN Conference on the Human Environment ...but continued deterioration : ozone
depletion, water pollution, global warming, destruction of natural assets seen by many
as an automatic by product of growth and affluence

m 1983-87 World Commission on Environment and Development : The Brundtland
Report “Our Common Future”

— Brought together, and extended, concepts of Environment and Development, and
provided the first definition of “Sustainable Development”
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Sustainable Development: From Brundtland to Rio

Introduced the idea of

intergenerational equity, and Brundtland Report Key Concept:s: .
srovaremnnatns | cinad the phrase Sustainable * the concept of "needs", in particular the

Development as : essential needs of the world's poorest
people, to which should be given
“Meeting the needs of the overriding priority;
present without compromising
the ability of future the idea of limitations caused by the
generations to meet their own state of technology and social
Pims Wit of Ny needs.” organization on the environment's ability

to meet both present and future needs

Paved the way for subsequent
international co-operation

m 1990s-2000s: Towards Global Citizenship: 20 years on... 1992 Rio “Earth Summit” outputs:

m Rio Declaration on Environment & Development — Framework Convention on
Climate Change (UNFCC)

— UN Convention on Bio Diversity
— Statement on Forest principles

m Agenda 21: Blueprint for Action

m Three seminal instruments for governance:
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20 Years Beyond Rio

Since 1992, despite slower progress than anticipated , Sustainable Development has
transitioned from being an interesting yet at times contested ideal, to a concept that enjoys
widespread endorsement .

m Despite confusion and compromise, progress has been made via:

m International Labour Organisation Declaration 1998:

— Member states committed to respect and promote freedom of association and
elimination of forced labour, child labour and employment discrimination

m Millennium Development Goals:

— Poverty, HIV/Aids, Primary education, Gender disparity, Maternal mortality, Safe
drinking water, Global partnership (trade & debt), Environmental sustainability.

m UN Global Compact: launched in 2000 to support delivery of MDG and 10 key principles
across 4 key headings:

— Human Rights, Labour Standards, Environment, & Anti-Corruption

— Leadership platform to support businesses make a difference

END POVERTY

] 5 MILLENNIUM
DEVELOPMENT
GOALS

ASTA Conference 2015 : Responsible Sourcing



Integrating Human Rights

RSN

UN Special Representqtiye John Buggie propqsed 7 OUIDING PRICIDLES
framework: the UN Guiding Principles on Business & ON BUSINESS
Human rights to the UN in 2008, endorsed in 2011. D HUBAN S >
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E Need i Protect Respect Remedy

Lecaaod
| Profect against | | Respecthuman | | Greater access | _
jm=—=——=- | human rights | 1 rights throughout | : to remedies in I These, along with the ten UN
' Actors | 1 abuses by ! | the value chain | | the case of : Global C t orincioles h
3 : | actors including | : : ! human rights : Obal Lompact principies have
""" | businesses | 1 ! | abuses ! been developed to form what
1
""""""" STt T today is recognizable as a
' Poicies | le Actingwith |le Judcal | corporate social responsibility
:"_T"'i o Legislation | | duediigence : | remedies : framework
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Loomme | 'e Adjudication | | adverse i1} remedies I
I : I impacts : I :
U I l

Based on the Report to the Human Rights Council by John Rugagie, 2011 12
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Summary: So what is Corporate Social Responsibility?

A.k.a. Corporate Citizenship, Strategic Sustainability, Ethical Business, Triple Bottom Line etc ...

. Philanth-
+ ‘ + Ethical B CSR

o

. WBCSD: The continuing
Achieving Commercial commitment by business to
Success in ways that behave ethically and contribute to (Kotler & Lee 2005)
honour ethical values and sustainable economic development “A commitment to
TEEIPEE PEERI, while improving the quality of life

improve community
well-being through

communities and the

i of the workforce and families as
natural environment

well as of the local community and discretionary

ol practices and
contributions of
! . L. corporate resources
...about how companies (P & A Ehrlich): Minimising Impact

ULULIERUENTRIESY I | = Population x Affluence x Technology
Lo proquce an overa{l LBLIER  (OR: Ray Anderson, Interface Carpets (TED):
impact on society |=Pxa/TxH: minimise impact by improving happiness

and / or use of beneficial technologies )
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Just a fad??

Is “sustainable” going the way of “eco” and "green”?

?
1,000% 4 2109: AL SENENCESARE 72 2
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IOX+
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0000le
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Principles of responsible sourcing

Again, many variants, but at its core:

C Compliant and W
Ethical basis of

procurement
practices
especially anti
bribery &

corruption fogq

Human
Rights &
Labour
tandards

Business
Integrity

Environ-

mental
e Manage-
E

)

¢ Minimising
impact of agri or
factory ops.:
Water, waste,
energy, emissions

( ¢ Defined by UNHR,
ILO and local law

~

¢ Occupational

Health and
Process Safety

community)

t (including for the

J

Within the context
of economic
sustainability for

supply chain
participants
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Some other key elements:

Environment

* Product Integrity

NDUS B

e Animal Welfare

-

ASTA Conference 2015 : Responsible Sourcing
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Responsible Sourcing: Some Major Business Approaches

=

ot e —
5:_\,{:’:.3; Nestlé Good Food, Good Life

Meeting our commitments

We've made 38 commitments to support our long-term goal of Creating
Shared Value. Find out how we're doing.

NUTRITION

g&

our people are leaming
more aboart the contribution
Mestlé foods and beverages
can make &t every stage of
life.

e

We ensure that the principle
of environmental
sustainability 15 embedded
Into our activities, brands
and products.

@000 0

RURAL DEVELOPMENT

b‘d

e

Rural development and
responsible sourcing are at
the heart of our business.

HUMAN RIGHTS

W recognise and act on
our responsibility to respect
human rights In Mestlé's

operations and supply
chains.

THE NESCAFE PLAN

Responsible farming Responsible production Responsible

and supply consumpfion
+ 170000 Farmers: * Soluble:
¥ Disact Frocurement v -20% ene

< 180 Qp0T
¢ & compliont
7 90000 T of SAN

v -30% wa'
* Syitems

Ewveryone |5 facing a global

water crizls. Responsible ¢ Mo G *NP Palm Oil Pulp & Pa i
wiater stewardship Is critical '«n.t..".n,-.::-r':::' 2 * Develop P per Respon§|ble
o the furure of our o coastiromral i Sourcing
business. Guidelines

OUR PEOPLE Cocoa Soy Sugar

We put people &t the centre
of everything we do. keeping

them safe, healthy and
engaged I3 a top priorty.

A

Hazelnuts
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GROWING SUSTAINABLY, LIVING SUSTAINAE

OUR TARGETS
IN BRIEF

We will grow our IMPROVING HEALTH REDUCING ENHANCING

: 7 By 2020 we will help more than a ‘ By 2020 our goal is to halve the environmental By 2020 we will enhance
helps Improve people . billion people take:ctiontoimpmve footprint of the making and use of our products the livelihoods of hundrads
health and Well-bemg, their health and well-being. -mmw ' ' of thousands of people as

reduces environmental [ e grow our businass.
impact and enhances

livelihoods. HEALTH AND GREENHOUSE SUSTAINABLE
HYGIENE GASES SOURCING

By 2020 we will help Halve the greenhouse i By 2020 we will
more than a billion gas impact of our source 100% of our
people to improve products across the S agricultural raw
their hygiene habits lifecyde by 2020*

and we will bring safe

drinking water to

500 miflion people.

This will help reduce

the incidence of

fe-threatening

diseases like diarthoea.



Future strategy

Our path to zero

The need for dedsive action from society to

the expertise to adapt to a changngwaorld.
This is the aim of our path to zero.

formationa

y these priorities

erations

and they

There will be other msues
entified, a

hieve our am

Knowledge 2 rtise, and consult

viedge anc e

The targetswe h

inwhatwe cal ith expert stakeho




THE JORDANS
&RYVITACOMPANY LTD

Infroducing our 4 Key Commitments:

Nutrition Manufacturing Cereal International
& Health & Operations Supply Chain Supply Chains




Responsible Sourcing: Some Major Business Approaches

WININGs: ovaltine
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Responsible Sourcing:
Why ?7?



Do We Need To Ask?

Why do we need to address Responsible Sourcing?

m Because our Customers ask us to?

m Because our Consumers want us to?

m Because our business investors expects us to?

m Or

m Just because we know we should —it’s the right thing to do?

ASTA Conference 2015 : Responsible Sourcing 24
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Would you want to work for or buy from companies which...




Reasons for Responsible Sourcing Activities

Value

CSR as value
creation

CSR as risk
management

Where should big corporations be spending their CSR resources?

Purpose

Innovative and
promotes
sustainable business
model

Compliance

Impact

Fundamental strategic
and operational impact

Medium to high
strategic and
operational impact

Benefits

Shared value (business - institutions and
communities)

Promote competitiveness and innovation
Promotes a sustainable business model
Integrates business into the community
Develops Human Capital (key in developing
countries)

Incorporated into the Business Strategy

Mitigates operational impact
Mitigates operational risks
Supports extemnal relationships

CSR as corporate
philanthropy

>

Providing funding
and skills

Little strategic and
operational impact

Corporate Philanthropy and sponsorships
Short-term benefits / not always sustainable
Limited funds available

Impact diluted because limited budget is
allocated to many charities

Corporate competencies and other business
assets not fully utilized.

Misalignment between business and social
responsibility strategies and functions.
Result in minimal social and business impact of
social programmes.
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Value Creation

AW

hm«aﬂshmmmyd&cmdm&lmduhwﬁmﬂ:hynhﬁmmhnwﬁcmﬁe
environment and socicty more firmly into the public spotlight. Drawing on more than 2,500 interviews with business
leaders in 34 cconomies through our International Business Report (IBR), insight from the leading children's charity
UNICEF and Grant Thornton leaders, this report looks at what companies are doing to make their operations more
mmbkmdwh;mdednmkwmﬂMmpbyhlthgmumuﬂdmm

Busmesses report increases in major drivers to

mave towards mare envircamentally and socially

sustainable business practices

Coxt management emenges as the key drives,
followed by customer demand and because it's
the ‘right thing to do”

How 2 business is perceived to be operating
is also impartant, especially in China

* Vast majarity of busineses are invalved with
local charities, cither throngh donating time,
maney o products/services

Businesses are working to reduce their
environmental impact, with increasing
mambers calculating the carbon footprint

of their operations
X
Doasted reecy o Petcputul & o ey
coTrRy LaoaY vty charty doaty 3 emt
dwea vhexs maeagmt
B
<o) (I %i
Dorud producty Charged prodicty Cacdens yor
wrecu b2y srvea b ndes Ber cxben Jaotpent

curtbk opemeee  eremety o

* Sustainahility reporting has increzsed
since 2011

* More than half of besinesses now view
integrated reporting as best practice

Curont raport 00 sutanubity

Ajros nfagrata 5 st practice
bl
ot0 il iy bt ey 1

Harvard "
Harvard ' Eusiness
Business
Review _— Pl

! Creati
. Sharedn%lalue

“Capitalism is under siege ...

The purpose of a business must be redefined
around creating shared value (CSV)...
How to reinvent capitalism—and
unleash a wave of innovation and growth”

Michael Porter and Daniel Kramer, HBR, Jan-Feb 2011

Strengthening brand position
Enhanced corporate image

Increased ability to attract motivate &
retain employees

Increased appeal to investors &
analysts

Ability to meet/exceed transparency in
reporting requirements
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Global Investment Trends

Morgan Stanley

Institute for Sustainable Investing Audrey Choi, managing director and CEO of the Institute
- for Sustainable Investing at Morgan Stanley, commented,
“The trajectory for sustainable investing continues to point

S U S t a | n a b Le upward. What used to be a bifurcated decision — one

between investing to make money and giving to do good —
S | g ﬂ a LS is increasingly becoming a blended conversation as
e L Iny or Perspective investors look to harness the power of the capital markets
as a force for positive impact.”

Individual investors have a positive, but conflicted, view of e 91% (of UK customers) say
sustainable investing

e 71% of individual investors are interested in sustainable investing

* 54% believe choosing between sustainability and financial gains is a

the way a company behaves
towards its customers and
communities is influential

trade-off when making a purchase.
Millennial investors are on the leading edge of adoption and e 74% want to know more
females are substantially more likely than males to factor about the behavior of a
sustainability into their investment decision process company before buying.

e Millennial investors are nearly 2x more likely to invest in companies

- . . ® 60% say a company’s
or funds that target specific social or environmental outcomes. 0 >ay pany

environmental record,
Demand for sustainable investing is expected to increase sourcing and employment
* 65% of investors expect sustainable investing to rise in next 5 years = policies affect their purchasing
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Corporate Risk Reduction / Mitigation

o‘ (% m‘e @Blegl‘llllh Bangladesh Under Fire
Q & HOME NEWS WORLD SPORT FINANCE COMMENT BLOGS CULTURE TRAVEL LIFE FOng;aImentFactory BJBZE

an the zarment fndues-
e aation as 3
b

(&3 PV Ol Comment  Personal Finance = Economics = Markets = Festival of Business = Your

HOME » FINANCE » NEWS BY SECTOR » RETAIL AND CONSUMER

Primark 'shocked' by Bangladesh building collapse

Primark said it was "shocked and saddened" to hear of the deaths of up to 200 people oy it o
o 1 or W

following the collapse of an eight-storey building in Bangladesh used by one of its cusied B at eneucd

- suppliers. : o
Another 100 workers wa:
= : : : pitaiized after the binl::’l;ec:x

in Shibpur. about.s0 mifes &
the country’s capital, Dhaks. R
I an open letter to the prime
minister of Bangladesh, the
Iternationsi Texti Thent
a o

McDonald’s investigates
claims of labour abuse

tragic.
ITGLWF soq|
Neil Kearney
Bapgladeshi g
clean up its

—T] ]
T N

Is alning
Wage to0 much
to ask for?
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Role of NGOs

Unseen (2014) - Official Trailer [HD]

_—

H EY \Qllead

shoulders ...

| DON'T WANT
FOREST DESTRUGTION
IN MY SHOWER!

#Protectparadise
GREENPEACE

RE (e - e Ty
Greenpeace activists ra| and hang banners off Procter & Gamble's headquarters in Cincinnati v 2 = e <o = .
s T TR 2 I i o : #Protectparadise
(Ph oto: Amanda Rossmann, The Cincinnati Enquirer) M GREENPEACE - - e Pt L . w35 “NTB:/1908 940N



Role of the NGOs & Social Media

el Greenpeace International
23 January @

“Which fashion company would you lie to see "Detox" next?” contributes & child labowt: L
’ .
Ecouterre, an influential eco-fashion blog, launched a poll on which should be the next fashion company to Detox! Among the Jus' Don T DO " N
options are Calvin Klein, G-Star and Gap. Check for yourself, vote and share this picture to increase the pressure!
http://goo.gl/LUTh3 An UpdatEd

- - 3 i = Summary of
4 ' Human
Rights

Abuses in

the Seafood

Industry

L

CASHING IN
ON CASHEWS

How EU supermarkets drive exploitation of cashew workers in India

“4lost my land. They did not respect me. They betrayed

Kwsme is & father of six from 2 villsge in Senegsl. He used to have 8 six-hectsre plot of land where he grew millet

groundnuts and besns. A European biofuel company came to his village and promised everyone that f they gave up their

BEHIND THE g5 @ pissonun
BRANDS oo OXFAM - 7oMaTO INDUSTRY

Food justice and the ‘Big 10’ food and beverage companies

ASTA Conference 2015 : Responsible Sourcing 34



http://www.google.co.uk/url?sa=i&rct=j&q=&esrc=s&frm=1&source=images&cd=&cad=rja&docid=yExJsof92KvfqM&tbnid=9VlhZ_ZKAVBiJM:&ved=0CAUQjRw&url=http://www.dezineguide.com/inspiration/20-powerful-advertisements-to-stop-child-labour/&ei=waGgUr71CeeQ7Aa784GoAg&psig=AFQjCNGwU2gfKT1ygxqJNq26eiqeGMt6GQ&ust=1386345213413321

CR ratings and league tables

Magazine rankings

Newsweek Green Rankings —

Global 100 Most Sustainable Corporations

Fortune Most Admired Companies

Ethisphere’s World’s Most Ethical Companies
Corporate Responsibility's 100 Best Corporate Citizens

Interbrand ‘Best Global Green Brands’.

Investor rankings

*  FTSE4GOOD

*  Dow Jones Sustainability Index

*  Carbon Disclosure Project

*  Goldman Sachs Sustain

*  Bloomberg ESG Disclosure Scores
*  Trucost Environmental Impact

CDP Assessment . Consumer guides
‘ o . Water Disclosure Project . Climate Counts
N pERFORMANCE ~ OEKOMRating . GoodGuide
LEADER 2014 *  ASSET4 (Thomson Reuters) )

*  Greenpeace ‘Guide to Greener Electronics’,
‘Cool IT’, ‘Supermarkets and tuna’ rankings

* WWEF Palm Qil Scorecard

*  Oxfam’s Behind the Brands

* Vigeo

¢ Sustainalytics

*  Forest Footprint Disclosure
*  Justmeans Top 1000




Why Focus on Sustainable Sourcing...Last, but by no means least...

Philanthropy: For the love of humanity
Altruism: Practice or principle of concern for welfare of others

“I believe that every right implies a responsibility; every opportunity, an obligation; every
possession a duty” (John D Rockefeller, first president of the Rockefeller Foundation.)

“If you want to fully enjoy life — give”
Michael Bloomberg, former mayor of New York City

HOH.II.E GIVING PLEDGE SIGHATORIES

}
A ;
[‘\ ‘ Michael Bloomberg — U5 busineszman; former George P Mitchell - businessman who first
\'\ mayor of Mew York City experimented with shale gas exwacton
\ L

” Sir Richard and Joan Branson — Entrepreneur and Elon Mu:k — entrepreneur and founder of Tesla and

imvestor; founder of the Virgin Group PayPal
Giving alms to beggar &

‘Warren Buffett — business magnate; chairman and David Rockefeller — banker, oldest living member of children
CED of Berkshite Hathaway the Fockefeller family, philanthropy pionesrs

Bill and Melinda Gates — co-founder of Microsof David Sainsbuory — former chainnan of Samsbory’s;
and founders of Bill & Melinda Gates Foundation now 3 member of the House of Lords

Vined and Neeru Khosla — venmre capitalist and Vincent Tan — Malaysian businessman; owner of
clean technologzy investor Cardiff City Football Clab

George Lucas — filmmaker behind Star Wars Mark Zuckerberg — founder and CED of Facebook
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Volunteers assist Hurricane victims 27 Andrew Carnegie's philanthropy. &1

. . at the Houston Astrodome, following Puck magazine cartoon by Louis
ASTA Conference 2015 : Responsible Sourcing Hurricane Katrina. Dalrymple, 1203




What’s Next?




Responsible Sourcing

A big topic best treated as a journey...starts with the first step

m What’s coming next
m International business reporting requirements

m Further Legislation: e.g. UK Modern Slavery Bill ( March 26t 2015)

— companies will be obliged to report what they are doing in their domestic AND
international supply chains to ensure an absence of slavery

m Further focus from NGOs, Investors, Customers, Employees...

m More collaboration within the industry
— Round Tables to agree common approach & standards

— Sedex, AIM-Progress and other initiatives to reduce duplication of assessment &
auditing




Responsible Sourcing: Doing The Right Things

What we haven’t covered:

m Practicalities of developing value adding sustainability programs

m Specifics/similarities/differences of ETI Base Code, ISO 26000 or other standards
m 1001 Case Studies

m The dangers of “Green-Wash”

But hopefully what we have covered

m has provided some insights into the background and fundamentals of “Responsible
Sourcing”

m confirmed that this is not about simply putting together a few worthy activities....its a
way of life for a sustainable future




Finally...ABF Approach to Corporate Responsibility

“Ethical behaviour cannot be imposed. It has to be owned.”

RESPONSIBLE STEWARDSHIP OF OUR ENVIRONMENT
4 “We have an obligation to our wider environment which we must protect as a common resource

for future generations.”

BEING RESPONSIBLE FOR OUR PEOPLE
“We have an obligation to people who work for our suppliers, particularly where other sources of
protection for them are absent or only marginally effective.”

BEING A RESPONSIBLE NEIGHBOUR
“Our management teams in each location decide what we must do to be welcome wherever we
are and to contribute to the local community wherever we operate.”

RESPOSIBLE FOR PROMOTING GOOD HEALTH
“We must use science to inform us of the effect of a particular food type on the human body. We
will label our products properly and market them appropriately to customers.”

+| [9] [¢] [»]

George Weston

e ABF has published a 2014 update to add to the full CR Report published in November 2013. The next
publication will be in November 2015. These are available online at abf.co.uk/responsibility
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ABF Approach to Corporate Responsibility

“We have an obligation to our wider
environment which we must protect as a
common resource for future generations.”

“We have an obligation to people who work
for our suppliers, particularly where other
sources of protection for them are absent or
only marginally effective.”

“Our management teams in each location
decide what we must do to be welcomed
wherever we are and to contribute to the
local community wherever we operate.”

“We must use science to inform us of the
effect of a particular food type on the human
body. We will label our products properly
and market them appropriately to
customers.”

George Weston

2014 highlights include

* 54% of energy obtained from renewable sources

e 40% reduction in sulphur dioxide emissions since
2013

e lllovo source 93% of energy consumed from
renewable sources

® 16% reduction in reportable injuries in 2014

e £54m donations made by the Garfield
Weston Foundation in the last year

e Twinings and Save the Children partnership has
helped improve the lives of over 500,000 children
in China

¢ |llovo business makes an estimated £1bn
contribution to African economies

e 942,000 tonnes of waste diverted from landfill
through reuse or recycling

e ABF has published a 2014 update to add to the full CR Report published in November 2013. The next
publication will be in November 2015. These are available online at abf.co.uk/responsibility



British Sugar

m Business focus on
Sup Beet _ 3% BRITISH SUGAR optimising sugar beet
e processing

e ﬁ - S - A Topsoil to sports stadia
S \ \
um =

cunig Pakton (BB supoi - “Limex” to farmers

River

Claeity and
Filter

- Animal feed from beet
waste

- Bioethanol & electricity
generation

- Net water export

- Use waste heat & CO2 to
grow 10% of UK’s
tomatoes




Twinings Collaboration: Examples

*  We work with prOducerS to \ Ethical Tea Improving the lives of tea
ensure that people Working Partnershlp workers and their environment

on tea estates are treated [ reamurzots |
“u“m-ﬂ““

Join the ETP

falrly. We work with tea
* To do this, our buyers are , == producers and companies
. ’ . e < S lbislitasedA at each end of the tea
trained on ethical trade T P, =====__}  supply chain.

issues and we work with the
Ethical Tea Partnership (ETP)
to improve tea workers'

Together we're helping to
create a thriving tea
industry that is socially
just and environmentally
sustainable.

Shining a light on wages in the tea mdustry

welfare and the environment st
in WhiCh they Iive- e Building coalitions for change

. Over the last 15 years the Ethical Tea
~ Partnership reap mo

Latest Blog Post

Strategic Sustainability What does it take to improve

(TN Bisenlibhnncle?

* Given the size and scale of
the tea sector, we believe
that the best way to improve
conditions is at an industry
level and that is why we are

a founder and active _ _ _ _
member of the ETP. Working with Unicef in Assam

https://www.youtube.com/watch?v=QkJKiQf-z-k

http://www.twinings.co.uk/about-

twinings/corporate-social-responsibility/working-
with-save-the-children-in-china-and-myanma
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Ovaltine and International Cocoa Initiative

On 1st January 2013, Twinings Ovo joined the : -
International Cocoa Initiative (ICI). Ovaltlne and our Ethlcauy
» Established in 2002, the ICl is a unique SOurced COCO&

partnership between civil society and the
chocolate industry, working together with the
authorities in cocoa-producing countries to
improve the lives of cocoa farmers and their
families. As a new Contributing Partner of the
Foundation, Twinings Ovo will contribute to ICI's
core programme of work by:
* improving children's access to quality
education,
« creating a protective environment for
children
* improving access to basic services, such as
health care, water or sanitation in remote
communities
« enhancing the sustainability of livelihoods in
cocoa-growing communities, by promoting OVALTINE AND UTZ
enhanced agronomic techniques to We gll want to_kno:v.' that ourfavourite driqk has been producedl'\'\fith respgcsto people and the
) . environment. That's why we buy UTZ certified cocoa for our Ovaltine products.
increase farmers' cocoa yields, as well as
supporting livelihood diversification and
vocational training




Primark: Ethical Sourcing

http://www.primark.com/en/our-ethics

WHAT'S NEW

Our Ethics

We provide answers to your most frequently asked guestions and explain how we
ensure sustsinability is at the heart of what we do.

PRIMANIA

Rana Plaza long-term compensation

Primark has paid $14 million in aid and compensation to support the
victims of the Rana Plaza building, which collapsed in April 2013,
tragically killing over a thousand workers. The building had several
factories, one of which produced Primark garments.

We started paying long-term compensation a year ago to victims and their
families, and these payments are almost finished. When they are done,
we will continue to support those who need our help.

READ MORE

Women's health

Since 2011 we have partnered with
BSR, local partners and our
suppliers on the HERproject (Health
Enables Returns) to provide
healthcare and health education to
women working in the factories that
make our products.

READ MORE

facebook
OUR STORES

Structural Sunveys

OUR ETHICS

Follaowing the collapse of Rana
Plaza in 2013, Primark began
inspecting the structure of every
factory in Bangladesh where its
clothes are being made. These
surveys are now done and we will
confinue to inspect factory
buildings @n a regular basis.

READ MORE

0

Worker empowerment

Our programme in India has
helped thousands of workers and
their communities by prowiding
education and support on vital
isswes including workplace rights,
health and hygiene, and the
importance of children's
education.

w Read aboul Our recent Visk 1o OuWr cOITon growing programme i indka
o 7 v

e x - s
\ 2 PR AN

We recycle all our cardboard

We check every factory

We don't owen the factories that
make our products and in fact ower
BE% of the factories that make
Primark’s clothes make for other
retailers too.

Ta make sure these factories meet
our standards, we check every
single one thoroughly.

Eco-friendly bags

At Primark, our d ve brown paper bags are

environmentslly ly
We take sll the waste cardboard and pa
stores, and we recycle it at our own rec

Thrapstone to make our bags.

We estimate that in a year we recycle 14,

cardboard into paper carrier bags for our ¢ mers fo use.

Our famous green bags!



The Ten Principles: UN Global Compact

The UN Global Compact asks companies to embrace, support and enact within their
sphere of influence a set of core values in the following areas:

LABOUR

Principle 3: uphold the freedom of association and
effective recognition of the right to collective
bargaining

Principle 4: elimination of all forms of forced and
compulsory labour; and

Principle 5: the effective abolition of child labour

Principle 6: elimination of discrimination in respect
of employment and occupation

ENVIRONMENT

Principle 7: Support a precautionary
approach to environmental challenge

Principle 8: Undertake initiatives to promote
greater environmental responsibility;
and

Principle 9: encourage the diffusion of
environmentally friendly technologies

ANTI-CORRUPTION

Principle 10 : Business should work against
corruption in all its forms including
extortion and bribery

ASTA Conference 2015 : Responsible Sourcing



