


“Our mission is to save  
your world from boring food.”  
Alan Wilson,  
Chairman and CEO 



1. Our ‘Social Footprint’ 
 
2. Differentiating Ourselves 
 
3. Building Brand Advocacy 
 
4. Applying What We Learn 

Social Media at McCormick 
 



 
Our Social Footprint 



Active on 



Over 4M fans and followers 
across brands 



Engagement rates exceed 
industry standards 



 
Differentiating Ourselves 



Beyond Recipes: Seasonal Ingredients 



Beyond Recipes: Tips and Tricks 



Beyond Recipes: Consumer Stories & Memories 



 
Building Brand Advocates 









Fans for Life! 



 
Applying What We Learn 



GOOD BETTER BEST 

We ‘test and learn’ consistently. 



Pork 
10% 

Chicken 
16% 

Burger 
14% 

Product 
3% 

Seafood 
4% 

Ribs 
38% 

Desserts 
1% 

Kabobs 
4% 

Vegetables 
8% 

Hot Dogs 
2% 

Hall of Flame Submissions by Dish 

We learn from our fans... 



…which fuels our content 
and innovation pipeline. 



UGC is popular across 
many channels. 



Thank You 
 
 
Jennifer LaFrance 
 
@jlafrance529 
 
jennifer_lafrance@ 
mccormick.com 
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